
Does the website clearly communicate
the unique value proposition of the
business, highlighting what sets it apart
from competitors and why potential
customers should choose it?

Are there clear and persuasive calls-to-
action strategically placed throughout
the website, prompting visitors to take
the desired actions (e.g., making a
purchase, requesting a quote,
subscribing to a newsletter)?

Is the website's navigation intuitive and
easy to use, allowing visitors to quickly
find the information they're looking for
without encountering confusion or
frustration?

Does the website adapt seamlessly to
various screen sizes and devices,
ensuring a consistent and optimal user
experience for visitors accessing the site
from smartphones, tablets, and
desktops?

Are the graphics on the website visually
appealing, relevant to the content, and
optimized for fast loading times, ADA
compliant, enhancing engagement and
conveying the brand's message
effectively?

Does the website feature compelling and
informative content that resonates with
the target audience, addresses their pain
points, and persuades them to take
action or explore further?
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Website Essentials:
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Website Essentials:

Are there trust-building elements such
as customer testimonials, case studies,
industry awards, security badges, and
affiliations prominently displayed to
instill confidence and credibility in
visitors?

Is the contact information (e.g., phone
number, email address, physical address)
easily accessible on every page of the
website, making it convenient for visitors
to reach out for inquiries or assistance?

Does the website showcase social proof
elements such as user-generated
content, social media feeds, and client
logos to demonstrate the business's
track record of success and satisfied
customers?

 Is conversion tracking set up to monitor
and measure key performance metrics
(e.g., website traffic, conversions, bounce
rate) using analytics tools such as Google
Analytics, enabling data-driven decision-
making and continuous optimization of the
website's performance?
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How’d Your Site Perform? 
A successful website isn't just about having an online presence; it's about effectively achieving
your business goals through the website. If your evaluation included more “no” checks than “yes”,
it may be time for a conversion focused website overhaul. Remember, a successful website is an
ongoing process. Continuously monitor and analyze your website's performance, adapt to user
feedback, and update your content and strategies to stay relevant and maintain user engagement.

Request a Quote


